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· Opening
· Lajos Harmat: How does telework works at Rubin Zrt.? What short- and long-term plans does Ericsson have in the context of CO2 emission?
· Csaba Parádi: At Rubin Zrt., work is project-based, i.e. it is the result that counts not where work is done. Employees are provided VPN remote access.

· István Gódor (GI): Ericsson is dedicated to decrease its own and its customers’ CO2 emissions in short and long term alike. A good example of that is the Earth Project.
· László Radácsi (RL): Which are the most radical sustainability ideas in the industry that Telekom could potentially follow?

· Katalin Szomolányi (SZK): We review the foci of our strategy each year, thus are not able to identify better foci than our current high-priority topics.
· Novák Péter (NP): To what extent have the crisis impact Telekom’s sustainability efforts and the related budgets?

· SZK: The budget has not changed and senior management remains to be committed to the tasks.
· Péter Bodó (BP): Magyar Telekom has one of the largest customer bases in Hungary, thus is able to access the widest possible range of people. How can sustainability messages be relayed to them?
· SZK: That is what we established “hello holnap!” for, as it is the umbrella brand for our sustainability messages in all topics. The same purpose is served by Sustainability Media Club, incorporating the largest Hungarian media with the goal of relaying sustainability messages to viewers, listeners and readers.
· NP: How conscious are users? Are there really conscious consumers in Hungary?
· BP: Most people will not make consumption decisions based on sustainability criteria. However, the organic-product markets, artisan and homemade products are becoming increasingly popular, which is a good sign.
· Gergó Schmidt: Does MT apply a coltan standard?

· SZK: We do have a Coltan Policy and we also require our suppliers to declare where they procure coltan from.

· Ákos Dominus (DÁ): What role does sustainability play in the donations policy?

· SZK: We have renewed our Donations Policy and invite competing projects of sustainability nature 2-3 times a year.

· DÁ: How does that manifest in sponsoring sports or cultural events?

· SZK: It does not, but it would be very difficult to incorporate criteria like that.
· BP: It has been mentioned that the ICT industry is responsible for 2% of the world’s CO2 emission, but it can also influence the remaining 98%. It would be very important that it should decrease its own 2%, and should do that in absolute terms, too.
· SZK: It was still Viviane Reding, the European Commissioner for Information Society and Media who issued a directive stating that the ICT industry should achieve a 20% CO2 decrease by 2015, as opposed to the 2020 deadline defined for all other sectors. The industry, besides selling climate protection products, also uses them. The best Magyar Telekom example is that more than 23% of our electric power consumption is from renewing sources.

· GI: The Earth Project decreases the consumption of existing systems in absolute terms. That has been the project’s focus.
· Károly Bognár (BK): What happens, if the amount spent by Magyar Telekom on sustainability does not increase competitiveness?
· SZK: I believe that people are aware that failing to change their consumption patterns might lead to catastrophic results. Therefore, I believe that they will make conscious decisions about which company’s products to choose.
· BK: Would Telekom continue to support the cause of sustainability, if it did not see any competitive advantages offered by it?

· SZK: Probably not. We are not a non-profit organization. We must meet our owners’ profit expectations.

· RL: Telekom should be a lot more active at sharing its best practices. For example, it should help RT5 Taxi to procure hybrid and e-cars (demonstrate how Telekom did it), thus enabling the taxi company to contribute to environment protection to a greater extent.
· SZK: We do take part at the HBLF workgroups and share good practices with other companies. We run an Academic Education Reconciliation Team, the task of which is coordinating liaison with institutes of academic education. Our impact is actually measurable in terms of the number of companies that follow us. Nevertheless, our resources are limited and we cannot share everything.
· NP: Taxi companies would find it difficult to implement such things, as the cars are mostly owned by subcontractors.

· Csaba Horváth: We are thinking along the lines of e-cars, but the currently available models have a very limited range, which makes them useless for taxi purposes. It would also be important that the government realize the importance of e-cars and subsidize them accordingly, since the procurement of such cars is not financially viable under the present conditions. Taking taxis is actually more efficient on the scale of the whole society than everyone having their own cars, which they use only time to time.
· BP: Hungary is among the top 20% richest countries. If we don’t take steps to contribute to sustainability, how could we expect the other 80% to do so?
· Péter Kurilla: Which Magyar Telekom employees use the company’s hybrid cars?

· SZK: Managers, but including mid-managers, too.

· Balázs Endre Tóth: Telekom explores the possibility of using cheaper e-cars in its service fleet.
· Closing
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